
19th - 20th
March 2024
ExCeL, London

The answers we gathered as part of the survey are now available in this state of the market 
infographic below.  We hope that the results below provide you with peer-to- peer industry 
feedback and the latest trends relating to payments.  

The Payments Association conducted 
a survey with both our members and 
the wider industry.

IN ASSOCIATION WITH

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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S T A T E  O F  T H E  I N D U S T R Y  S U R V E Y

Where did our respondents come from?  Q1 Q2 Seniority of respondents

55%
UK

22%
Europe

63%
C-level/VP/ 

Director

37%
Other

3%
Middle 

East

2%
Australia & 

Oceania

5%
Africa

5%
Asia

8%
Americas

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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Which industry segments do our respondents represent?Q3

Who took the survey?Q4

Banking / credit institutions

Card program - own brand card program or program manager

Solution provider - kyc mobile apps saas platform etc

Card issuer processor acquirer scheme / network

Non-bank financial institution - emi pi pisp aisp

Card hardware - pos terminals card manufacturer atms other 

Retailer

Crypto

Professional services - law audit accountancy etc

Other services - consulting marketing pr etc

Government and regulatory

Media and trade associations

Investment-community

17% 2%

2% 8%

12% 3%

2% 1%

12% 1%

19% 19%

2%

The Payments Association members36%

Wider industry 64%

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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Who are the respondents 
customers?
(In this question respondents were given the option 
to choose more than one answer. The percentage 
represents each answer chosen by the respondents)

Q5

43%
Merchants

64%
Banks

27%
Consumers

55%
Enterprises

23%
Other

What do you see as the biggest challenge ahead for the payments sector?Q6

Other Answers included: 
Delivering sustainable long-term value  •  Education and adoption of Cryptocurrency as a payment 

type  •  Recruitment, skills and talent”  •  The potential impact of AI  •  Reinventing business modelsPlease share why you chose the above answer

 FS institutions and 
other businesses 
have invested poorly 
on modernisation of 
infrastructure and 
given the fast-paced 
change of customer 
demands and 
digitisation, it will 
be a serious effort to 
properly modernise 
infrastructure - 
particularly where 
cross-border 
payments are 
concerned. 

 Payment landscape still 
fragmented especially for 

businesses and merchants who 
need scalable collection, settlement 

and payout infrastructure.

 There seems to be an increase in (advanced) threats from phishing and cyber attacks towards 
FIs and their clients. Now, with the advancement of AI technology speeding ahead, there is 

concern there that criminals will start incorporating that into their tactics, making it even harder 
for FIs to thwart off attacks from them and harder to protect their clients or at an even greater 

financial cost to do it, which would then be passed down to their customers, as well. 

 Financial services 
firms and the vendor 

ecosystem are 
relatively strong 
on strategy and 

rhetoric but very 
poor on executing 

a strategy that 
solves legacy 

tech/industry 
compatibility AND 

compliance/risk 
BUT ALSO modern 
delightful customer 

experience. 
Something is always 

sacrificed. 

Financial crime 
and cyber-

security threats

Compliance 
with new 

regulation and 
policy

Keeping up 
with digital 

transformation

Implementing 
new payment 

methods

Wider/macro 
economic 

downturns and 
shifts

Understanding 
what the 

customer wants

Streamlining 
backend 

infrastructure 
and processes

Other

21% 25%
14% 13% 13%

4% 5% 5%

 Moving into the future you will see more and 
more in the crypto payments space, with it being 
NEW, there will be a great amount of education 
that will go along with the process to help further 
the adoption of Crypto as a payment type. 

 The compliance burden is getting ever 
greater, effectively changing the economics 

of financial services to the point where it 
starts to hurt consumer choice. 

 Technology is changing and 
developing at a rapid pace with 
consumer adoption not far behind. 
There is a danger of technology out 
pacing regulation that could lead 
to increased fraud and criminality. 
Financial institutions must ensure 
that they keep up, if not be one 
step ahead of innovation. 

 New-age customers are more demanding 
and want a personalized experience. Banks 

and enterprises need to design human-centric 
experiences to accommodate different user 

personas. Understanding users’ expectations is a 
challenging and time-consuming task. Additionally, 
it is very difficult to incorporate the expectations of 

different users in omnichannel experiences. 

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ


5

S T A T E  O F  T H E  I N D U S T R Y  S U R V E Y

Where is the biggest opportunity for the payments sector?Q7

9% 
Financial 
inclusion 
and ESG

9% 
Cross-
border 

payments

7% 
AI

19% 
Real-time 
payments

11% 
Digital 

currencies

15% 
Open 

banking

22% 
Connected 

and/or 
embedded 
commerce

4% 
Digital 
wallets

4% 
Other

Please share why you chose the above answer

 Connected and / or 
embedded commerce 

has come to its own 
in the past couple 

of years and we are 
now seeing a number 

of successful use 
cases. This trend will 

accelerate. 

 AI will have 
the ability to 

transform the 
fight against 

financial 
crime. 

 The industry 
keeps regurgitating 

propositions as “New”, 
and it needs to step up 
and understand what 

the customer needs 
as opposed to what 
it wants to deliver re 

branded “Old” stuff. 

 Recent legislation (EMI, 
Open Banking etc) allows 

more players with more 
flexible technology to offer 

businesses opportunities 
to embed financial services 

within their customer journey 
- this creates stickiness and 

new revenue opportunities. 

 Digital currencies 
offer a vast range of 
opportunities in the 

payments sector, including 
increased efficiency, 

global accessibility, lower 
transaction costs, enhanced 

security and privacy, 
financial innovation, and 
the potential for central 
bank digital currencies. 

Embracing digital currencies 
and leveraging their 

transformative potential can 
lead to improved financial 

systems, increased economic 
inclusion, and expanded 

possibilities for businesses 
and consumers alike. 

 For banks real time 
payments (domestic 
and cross border) is 
one of the biggest 
opportunity to 
compete with Fintechs 
and boutique solution 
providers. Banks 
should look beyond 
plain vanilla payments 
& find strategic 
opportunities to 
create overlay 
services over RTP . 
This will give FIs a 
product moat against 
the competition. 

 Covid has changed how many view 
cash. With technology advancements, 

the ability to pay/transfer monies digitally 
will fast become the preferred choice. 

 Consolidation of payment services via a single channel eg 
acquiring cards, faster payments, A2A payments, Instalment 

loans - for Big Ticket Embedded payments or smaller BNPL pay 
in 3-4 with consolidated settlement and reporting seems to be a 

good way to go. 

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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Do you see your budgets changing 
over the next 12months?

Please rank the following barriers to new implementations/
improvements in your business by impact  
(5 being the biggest barrier, 1 the smallest)

What is your outlook about the state of 
the industry for the next 12 months?

Q8

What area will see the most investment from 
your business in the next 12-24 months?

Q9

Q10

Q11

5
Legacy 

Infrastructure 

4
Internal  
resource

3
Costs /  

Budgets  

2
Scalability

1
Developing a 
business case

49%
increasing

17%
decreasing

34%
staying the same

45%
Technological 
capabilities and 
digitalisation

0%
Very negative

5%
Other

11%
Customer experience 
and acquisition

11%
Regulation and 

compliance

28%
Partnerships and 

collaborations 
with other players

23%
Very positive

56%
Positive

18%
Neutral

3%
Negative

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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 Blockchain companies and  
start-ups in the crypto space. 

 Individuals or Organizations not for 
huge profit but for humankind service. 

 Driven by end customers’ need, tech 
companies may create new solutions for 

customers and gradually solutions are 
standardized to become industrial norm. 

 The regulators (FCA, 
PSR), institutions 
(ie. BoE, BoI) and 

infrastructure 
providers are actively 

changing the 
payments landscape. 
Interplay between the 
scheme rails, banking 
rails, and blockchain 

rails coupled with 
new regulatory 
approaches to 

Identity, Privacy, 
Digital Currency, 

and Safety will 
fundamentally change 

the industry. It’s 
beyond just one player 

or individual. 

What can the vendor community do to help the 
payments industry over the next 12-24 months?

Who are the organisations or individuals changing 
the industry right now?

Q12 Q12

 Keep “security” 
at the forefront of 
their innovation. 

 Invest in Fintech companies that are able to release 
new payments and can innovate. 

 Keep pace 
with AI use 

cases. 

 Ensure that everything actioned 
works towards good customer 

outcomes. 

 Try and 
identify 

ways to help 
merchants get 

around their 
barriers. 

 Collaboration is critical, and anticipating 
the opportunities that change will bring. 

 Interoperability, upgrade of 
infrastructures, standardisation. 

 Drive awareness of open banking, 
new payment capabilities and ways 

to remove barriers for faster, cheaper 
development. 

 Understanding better payment industry needs, not just providing 
solutions to achieve better effectiveness and cost reduction. 

 Fintechs able to react quicker 
to regulatory requirements and 

consumer expectations. 

 I believe the regulators are influencing and shaping the industry, with 
all the various stakeholders recognising “collaboration” is key towards 
success and this includes: Retailers, Banks, 3rd parties and Fintechs. 

 Potentially 
Central Bank 

CBDC’s. 

 Regulators. 
Gen-Z and 
Millennial 

customers. 

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
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IN ASSOCIATION WITH

If this was of interest to you, I urge you 
to join us on 19-20 March 2024 at ExCeL, 
London where we host Europe’s leading 
conference on Payments. 

Boasting 2 days of networking,  
4000 specialised attendees and  
over 100 cutting edge exhibitors.
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I am so excited to share our  2024 plans with you…

Meet the team:
Conference and speaking opportunities Kate McKenzie
Conference & content producerKate.McKenzie@thepaymentsassociation.org

Sponsorship and exhibition opportunitiesTom McCormick
Head of sales
Tom.McCormick@thepaymentsassociation.org Media partnership opportunitiesRichard Jones

Event marketing managerRichard.Jones@thepaymentsassociation.org 

Operations enquiries
Maria Stavrou
Head of operations 
Maria.Stavrou@thepaymentsassociation.org 

With the increasingly rapid pace of change as the payments ecosystem continues to expand, you can only truly understand how this change affects you by talking to others. This is what PAY360 is all about.  

With over 1800 attendees and an 80% increase in exhibitors in 2023, we have once again outgrown our existing venue. PAY360 continues to be the chosen meeting point to meet new customers, forge partnerships and shape policy and, as a result we are stepping up to the challenge by pushing PAY360 even further to benefit the payments community we serve.

I am delighted to share that we have a new home – ExCeL, London. This will be our PAY360 home moving forwards with 2024’s edition taking place on the  19th-20th March - save the date now!

This event preview will walk you through our plans to widen our audience, increase our range of exhibitors, provide tailored networking, expose you to an unparalleled speaker line up and give you a unique event experience.

Our work has already started and I encourage you all to contact me and the team to get involved.

Best wishes

Emma Banymandhub
Event Director
emma.banymandhub@thepaymentsassociation.org 

“PAY360 
has become 
the biggest 
payments 
event of 

the year - a 
must in any 

payment 
professional’s 

calendar”
Payments consulting 

director, KPMG

www.pay360conference.com
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The largest PAY360 
exhibition to date

MEDIA ZONE

NETWORKING ZONE

SCALE UP ZONE

INNOVATION ZONE

TPA MEMBERS HUB

DISRUPTION THEATRE 

PAY360 SUMMIT 
KEYNOTES AND STREAM A  

NETWORKING BAR

3500 
ATTENDEES

40+ 
HOURS OF 

NETWORKING

120 
SPEAKERS

DEDICATED 
VIP SERVICE 150 

EXHIBITORS

Access press briefings, 
product launches and 
interviews

Watch quick fire demos set to 
revolutionise payments as we know it 

Recharge and host meetings 
across the two days 

Meet the new kids on the block and how they 
plan on evolving payments as we know it 

A new members only area 
hosting insightful policy & 
project working groups

Understand which technologies 
your customers are seeking

Enjoy a drink and live music after a 
long day of learning & networking 

SPONSORED BY

CATERING ZONE

Grab a bite and take a load off 

  AVAILABLE 
  RESERVED  
  SOLD

PAY360 SUMMIT 
DEEP DIVE ROOM

PAY360 SUMMIT  
STREAM B

www.pay360conference.com

WHERE NEW CUSTOMERS 

ARE MET, POLICY IS SHAPED, 

PARTNERSHIPS ARE FORGED

IN ASSOCIATION WITH

EVENT PREVIEW 
19th - 20th
March 2024

ExCeL, London

NEW
VENUE

www.pay360conference.com

https://www.pay360conference.com
https://www.linkedin.com/company/emerging-payments-association
https://twitter.com/ThePAssoc
https://www.youtube.com/channel/UC8wiE_X-HtnYiPmu11NRrtQ
https://www.pay360conference.com/brochure/
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