Key Payment Trends to Watch in 2025
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The pandemic-charged digital transformation kicked payments into high gear. Once considered the
sleepy side of an organisation’s back-office infrastructure, payments are entering a new era - one that
is reflected in the trends for 2025.

Financial service providers that invest in the latest payments technology will benefit from a competitive
advantage, enabling them to remain relevant in a rapidly changing market.

Here are the latest trends to watch as the new year unfolds.

G There’s no escaping generative Al

Generative Al (GenAl) is not just the latest buzzword - it’s a buzzword with real bite that stands

to dramatically transform the payments industry. With its ability to analyse and interpret high volumes

of data, GenAl automates invoicing, streamlines payments processing, detects suspicious activity, and
provides organisations with insight into customer behaviour for a more personalised payment experience.

Organisations that leverage this emerging technology stand to gain operational efficiencies

as well as benefit from new opportunities that sharpen their competitive edge.
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Embedded finance unlocks new
payment opportunities

Hailed as the ‘future of fintech, embedded finance seamlessly integrates financial products and services
into the non-financial applications and platforms that consumers use every day. In addition to payments,
embedded finance can include everything from lending and investing products to payroll and cash
management tools.

Traditional banks that build partnerships with digital service providers and small and medium-sized
businesses will be well-positioned to capitalise on new revenue streams from embedded payments.

Embedded finance represents a growing market with a vast upside potential.
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Interoperability is more essential than ever

Interoperability doesn’t sound as sexy as GenAl, but it is fundamental for faster transaction processing
and efficient payment operations. Driven by APIs, interoperability enables systems and applications to talk
to each other. It’s what enables open banking (and the use of PISPs), facilitates real-time payments, drives
embedded finance and delivers fast, seamless interactions for customers. Prioritising interoperability will
help banks compete with fintechs in today’s digital-first landscape.
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0 Customers are flock to alternative payments

Digital wallets, buy now, pay later (BNPL), account-to-account (A2A)/pay-by-bank, and cryptocurrencies are
some of the alternative payment methods rapidly gaining acceptance worldwide as consumers move away
from cards, cash and checks.

Alternative payments enable businesses to meet the diverse needs of global customers and boost sales.
By expanding access to financial products and services, alternative payment methods also drive financial

inclusion for the unbanked and underbanked population.

The changing face of payments
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Neobanks continue to grow.
Their presence is being felt by the market.

Neobanks - those all-digital banking and financial service providers - crept up on traditional banks by
offering speed, convenience and a seamless customer-centric experience. And they delivered everything
at a lower cost.

Legacy banks are feeling the pressure. They are upping their game by partnering with fintechs, adding APIs,
lowering fees, expanding offerings through embedded finance, and leveraging Al and machine learning to
personalise services. Maintaining this momentum is crucial for driving growth in 2025 and beyond.

The neobanking market worldwide is poised for explosive growth?
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Stay on top of the ever-changing payments landscape with LexisNexis® Risk Solutions. Our payments
validation tools and market-leading data intelligence deliver operational efficiency and enhanced
fraud prevention without compromising customer experience. Save time, reduce risk, and build
loyalty with a seamless process for trusted customers.

Find out how your business can benefit from Bankers Almanac® Validate™.
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About LexisNexis Risk Solutions

LexisNexis® Risk Solutions includes seven brands that span multiple industries and sectors. We harness the power of data, sophisticated analytics
platforms and technology solutions to provide insights that help businesses and governmental entities reduce risk and improve decisions to benefit
people around the globe. Headquartered in metro Atlanta, Georgia, we have o ices throughout the world and are part of RELX (LSE: REL/NYSE: RELX),
a global provider of information-based analytics and decision tools for professional and business customers. For more information, please visit
risk.lexisnexis.com and www.relx.com.
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